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Citizens sent a survey to HO-3 policyholders to gauge consumer mindset regarding
policy value, price and emerging technologies. The resulting data will bring more
information to private carriers interested in participating in depopulation,
clearinghouse and/or rollovers.

» Survey conducted via email in December 2021 and April 2022
» 393,309 emails were sent with 288,331 delivered

* 9,948 surveys submitted

» 3.5% response rate

The following survey results reflect aggregate data from the two email events.
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12.3%

= Very likely
= Somewhat likely
Likelihood of keeping your homeowners = Somewhat unlikely
policy with Citizens = Very unlikely
= Mot sure 59 0%

3.8% 22%

17.3%
= Offers the lowest price
= Financially stable and can pay claims
Str tation and/or national brand 282
H H = Strong reputation and/or national bran
Most important insurance company ecoantion
Characte ristic = Trustworthy and treats customers well
= Innovative and uses new technology for better
services and prices

= Takes proactive steps to reduce risk

6.3% 42.3%
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15.8%

1

= Agent recommendation

= Personal research

Most important factor when choosing an - Prior experience with company >
insurance company = Company reputation
= Other

13.6%
= Offers the lowest price

= Financially stable and can pay claims

Least important insurance company - Strong reputation andor national brand

. recognition 22.0%
characteristic = Trustworthy and treats customers well

35.7%

57% ‘\ 4.8%

18.2%

= Innovative and uses new technology for
better services and prices

= Takes proaciive steps fo reduce risk
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72.0%

Were policyholders aware of possible

esessmens? N
Yes 28.0%
0.0% 10.0% 2000% 30.0% 40.0% 50.0% 60.0% 70.0% BO.0%
450 3.0%
= | would not pay more

Willingness to pay more in return for a more - 1 would pay up to 10% more

comprehensive policy and reduced possibility of - | would pay up 10 20% more 32.5%

assessments

= | would pay up to 30% more 60.0%
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Familiarity with smart-home devices/technology

= One or more smart-home devices in
home

= Aware of and would be interested in
using smart-home device

= Aware of and would not consider using
smart-home device

= Unfamiliar with smart-home technology

20.9%

Familiarity with smart-home sensors with

active hazard monitoring

= Have one or more smari-home
sensors in home

= Aware of smart-home sensor
technology but do not use i

= Unfamiliar with smart-home sensor
technology

34.9%

51.3%

Most important benefit of smart-home sensors
31.9%

n Alerts of water leak, fire or other hazard
prior to extensive damage

» Motify insurance company of potential
damage to expedite service

= Lowerng insurance premum

= Other

Interest in using smart-home sensors that include

alerts

5.3%
4 7%
= Very interested
= Somewhat interested 19.1% 37.5%
= Meither interested or
disinterested
= Somewhat disinterested
= Very disinterested

33.4%
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Familiarity with smart-home sensors with Interest in using smart-home sensors if provided for free
active hazard monitoring

290 1% 15% 3.0%
T72%

= Very interested
= Very interested ervimere

= Somewhat interested = Somewhat interested

= Neither interested or 47 4% = Meither interestedor ~ 22.3%
disinterested disinterested
* Somewnat diinterested » Somewhat disinterested
= Very disinterested
= Very disinterested

Importance of insurance company raising awareness of new technology

143% 2.8%

= Very important
= Somewhat imporiant

= Neither important or
unimporiant

= Somewhat unimportant
54 9%

= Very unimportant 31.4%
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Next Steps:

Share summary and aggregate data with current and emerging Depopulation
participants

Continue our efforts to educate policyholders on assessment potential and the
impact it can have on their Citizens premium
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Ciizens Property Insurance Corporation @ Website Content

- New Assessment banner

Additional information on Assessments page
Updated infographic

Policyholder Newsletter article Citizens
Assessments: Florida’s “Hurricane Tax”

er, you could be charged an assessment if reserved claims

Citizens' Assessments
Find out more about Florida's
"Hurricane Tax"

Comment

Social Media
* Messaging included in regular editorial content

Policyholder Education
» Depopulation offer letter assessment section

SEP LR UL LB EE R EE BB ERE RNy

! Agent Education
jen * Agent Advantage Blog post
S — o : s « Agency Field Manager discussions during onsite
visits

Citizens' Assessments

Find out more about Florida's
"Hurricane Tax"
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